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Beegerre

B Hacrodmee BpemMa Ha TI00ajbHBIX PBIHKAX HAOIIOJaeTca APKO
BBIDQXEHHBIN  3allpOC  XO3AHCTBYIOIIMX CYOBEKTOB HAa IPHUKJIAJHEIE
WCCIelOBAaHUSA IIOBeJleHUS IOTpeOuTesNel, KOHKpDETHBIE TeOpeTUYeCKHe U
IIpaKTUYeCKHe pa3pabOTKU II0 YIIpaBJIeHUIO IOTPeOUTEIbCKIM IIOBeIeHIEM 1
cupocoM. B ycrnoBuAX AWHAMHUYHO MEHSIONIUXCHA PBIHKOB 3(PdeKTHBHOCTH
MapKEeTUHTOBBIX CTPATETHi II00aJTbHBIX KOMIIAHUU OIpefiensieTrcs 3HaHUEM
ocoOeHHOCTel TIOBefleHUA IIOTpeOUTesel, OTHOCAIIMMCSA K Pa3IUYHBIM
KyJIbTypaM. B wacTHOCTH, Ype3BBIUYAaHO BA)KHBIMHU B IJIO0QIBHOM MapKEeTUHTE
KOMIIAaHMM CTaHOBATCA MCCIE€LOBaHMA, aHaju3, OLleHKAa M Yy4eT KpocC-
KyJIBTYPHBIX BApUALINii B IIOBeJIeHUH T100aTbHBIX IIOTpeOuTeIel.

MapkeruHroBas [eATeNTbHOCTh TIJI00ATBHBIX KOMIIAHUH TpebyeT
HOBBIX IIOJXOZOB B (OPMHPOBAHWM CHCTEMbI YIIPaBJIeHUS IIOBeJeHHEM
nmoTpebuTeseil u3 pasHsIx KynasTyp. Heobxomuma onepanyoHatu3amus HOBBIX
METOZOJIOTHYeCKUX OHATHH, HHBeHTapU3aIUs y)Ke pa3paboTaHHBIX MEeTOIOB
B CMEXHBIX HAayKaX, pa3paboTKa MEeTOOJIOTHMH aHaIn3a KPOCC-KYJIBTYPHBIX
BapHalUil B IIOBEeJEHUU IJIO0AJIBHBIX IIOTpeOUTeNel KaK II0C/Ie0BaTeIbHOM
IIeIIOYKH HCCJIeIOBATeIbCKUX IIPOLeAYP — OT IIOCTAHOBKY U (OpMaTU3AIUU
337124 IO pa3paboTKY IPUKIAZHBIX MADKETUHTOBBIX PelleHuH.

B cBa3M ¢ aKTyaJbHOCTHIO MapKETHHTOBBIX MCCIEJOBAaHHI KPOCC-
KyJAbTYpPHBIX BapHaluii B IOBeJeHWM norpebureneit (Boerropa, 2008;
Kobres, 2010; Hocrxosa, Pomarosa, 2015; Ilepecagpro, CaBepuerko, 2013;
Posxropa, 2013; Bello, Leung Radebaugh, et al., 2009; Clark, 1990; Douglas,
Craig, 1997; Flere, Lavric, 2008; Hutcheson, 2012; Huhul, Zinchuk, 2014;
Mick, Fournier, 1998; Tiilin, Swait, Valenzuela, 2006; Teddlie, Yu, 2007;
Steenkamp, Hofstede, Wedel, 1999) namu mnpoBeeH KOHTEHT-aHaJIN3
CYIIeCTBYIOI[UX HAyYHBIX CTaTeil IO JAHHOM TeMe B I[eIIX CUCTeMaTH3aluu
IOAXOJOB K U3YYEHUIO IIOTPEOUTENBCKOTO IIOBEZeHUs C IO3UIUMA
KyJIBTYPHBIX BapHallMii, a TAK)Ke B IeJIIX KIaCCUPUKALNHN PacCMaTPHUBaeMbIX
WCCIEeIOBAHUM C TOYKU 3PEHHUs TEOPETUYECKUX, MEeTOJOIOTUIECKUX
IIOXOJI0B, BO3MOXXHOCTM IIPUMEHEHUs pe3yJbTaToOB /s pa3paboTKu
IIPaKTUYeCKNX MapKeTHUHTOBBIX pelileHUi. [IoCcKOMbKy 06beM JaHHOM CTaThu
He II03BOJISEeT H3JIOKUTH BCe Pe3yJbTaThl KOHTEHT-aHaIu3a 75 Hay4YHBIX
cTareil mo maHHOI TeMe (42 cTpaHuUBl TeKcTa, 27 Tabnui, 5 puUCyHKOB, 1
HIPUJIOXKEHUE), MBI OTPAaHUIUMCSI KPATKUM 0030POM, TTO3BOJISION[AM OLIEHUTh
OUHAMHUKY HM3yYeHWHs KpOCC-KyJbTYPHBIX Bapualuili B IIOBeJeHUU
moTpebuTeNe U ONIpeNeUTh IPUOPUTETHI I OYLyIUX UCCIeJOBaHUI.
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BeImOTHEHHBINT HaMu 0030p CYUIECTBYIOUUX MapKETHHTOBBIX
WCCIEelOBAaHUM  KYJIBTYPHBIX pasJIM4Yuil B IIOBeJlEHWH IIOTpebuTenei
IIOKa3bIBAeT, YTO, K COXAJEHUIO, B OT€YECTBEHHOII MapKeTHHTOBOHM Hayke
TeMa KpPOCC-KyJIBTyPHBIX BapHalUii B IIOBeleHWH IOTpeOuTeneit
IIpe/iCTaBjeHa JOBOJIBHO CKYZHBIM KOJIHUYECTBOM wuccienmoBanuii. Hapagy c
5TUM, OOO3HaueHHas HaMu cdepa HCCIeNOBAaHUI Pa3BUBAETCA [JOBOJIBHO
MHTEHCUBHO KaK KOJMYECTBEHHO, TaK U KauyeCTBEHHO 3apyOeXHBIMU
aBTopamu (puc.l).

Tak, Hampumep, Ha Hall 3aIpoOC IO CJIOBOCOYETAHUIO «KPOCC-
KyJIbTypHBIE PasJIHM4uA B IIOBeJEeHUU IOTpeOUTesIeil» IOUCKOBOM CHCTEMOM
Google Scholar ©6puTO0 BBIZAHO CBBINIE TpexX THICAY HAYYHBIX CTaTell.
CoOTBeTCTBEHHO, MBI BBIHYXAEHBI ObUIM OTPAaHUYHUTH HAIl JINTEPATyPHBIIH
0030p mccienoBaHU 1O 9T0i TeMe BpeMeHHBIM nepuogom ¢ 2000 mo 2014
rog, (puc.l.). B pesynbrare HamMu ObUIM OTOOpAHBI JJIf KOHTEHT-aHaIM3a 73
TEOPETUYECKUX U  IPaKTHUYeCKUX MCCIeNOBAHUN  KPOCC-KYJIBTYPHBIX
BapHaliil B IOBeJIEHUH IIOTpeOuTeseil 3apyOe)kHBIX aBTOPOB U TOJIBKO JiBE
Hay4YHbIe CTaTbY OT€YECTBEHHBIX YIEHBIX B COABTOPCTBE C 3aPYOEKHBIMH.

Konuyecteo HMCCIeN0B aAHMIA, 5-neruue nepHoabl
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Pucynox 1. /lunamuka vcciegoBaHUN KPOCC-KYABTYPHBIX PA3THUMI
yH YJIBTY
B IIOBeZIEHUH TIOTpebuTeei 3apyOeKHBIMU YUeHbIMU

Crnemyer OTMETHUTh IPAKTUUECKYIO HAIIPAaBI€HHOCTh HCCIIeOBaHUU
II0 TeMe KPOCC-KYJIbTYPHBIX BapHaluil B IOBeJeHHU norpebuteneir. Y3 75
Hay4IHBIX crareid 10 MMeIOT TeopeTHYeCcKUil M MeTOZOJOTHYECKUH XapaKTep
(Boachie-Mensah, Boohene, 2012; Cui, Choudhury, 2002; Douglas, Craig,
2006; Farugue, Rahman, Khandoker, 2011; Hermann, Hetitmann, 2006;
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Hofstede, 2001; Luna, Gupta, 2001; Kastanakis, Voyer, 2014; Watkins, 2010;
Weiermair, 2000). OctanpHble HCCIeNOBaHUSA SBISAIOTCI SMINUPUYECKUMHU,
OCHOBAaHHBIMU Ha BTOPUYHBIX Y IEPBUYHBIX [JAHHBIX U IIO3BOJISIOI[UMU
IPUHUMATD IPAKTUYECKIE€ MADKETUHTOBbIE PEIIeHMS.

[TpencraBisieTcss WHTEPECHBIM 3HAYWUTEIBHBIN Pa3bpoc >XypHAJIOB,
yOJIUKYIONUX IO#OOHble wucciaenoBaHus (tabn. 1). BriOpamuble Hamm
WCCIelOBaHUs ObLIM IIPEeACTaBiIeHbl B 37 MapKeTUHTOBBIX, OTPACIEBBIX H

OusHec-XypHantax. BoIbIIMHCTBO MCCIeIOBAHUY 1T0 HHTepecyIollell Hac TeMe

6BI)II/I OCBEIll€HbI B JII/I,ZLI/IPYIOHLI/IX MapKeTI/IHI‘OBBIX MG)K,ILYHHPO,ILHI)IX
JKypHaIax.
Tabmuia 1

AHanusupyeMsie HayIHBIE XXYPHAIbI U NCIOJIb3yeMbIe TIOMCKOBBIE 6assl

Konuyecmeo Mouckosbie

HaseaHusi xypHanos cmameli 6a3bl

International Marketing Review 12 Emerald
Journal of Consumer marketing 9 Emerald
European Journal of Marketing 6 Emerald
Journal of Business Research 5 ScienceDirect
Asia Pacific Journal of Marketing and Logistics 3 Emerald
Journal of Consumer Behavior 3 Wiley
Cross Cultural Management: An International Journal 3 Emerald
International Journal of Culture, 3 Emerald
Tourism and Hospitality Research
Journal of International Consumer Marketing 2 Taylor&Francis
International Journal of Hospitality Management 2 ScienceDirect
Journal of Services Marketing 1 Emerald
International Journal of Research in Marketing 1 Emerald
Advances in International Marketing: Cross-Cultural
Buyer Behavior ) 1 Emerald
Young Consumers 1 Emerald
Journal of Product & Brand Management 1 Emerald
Management Research Review 1 Emerald
Managing Service Quality: An International Journal 1 Emerald
International Journal of Retail & Distribution 1 Emerald
Management
International Journal of Service Industry Management 1 Emerald
International Journal of Wine Business Research 1 Emerald
British Food Journal 1 Emerald
Psychology and marketing 1 Wiley
International Journal of Consumer Studies 1 Wiley
International Journal of tourism research 1 Wiley
Journal of International Marketing 1 Google Scholar
Journal of Interactive Advertising 1 Google Scholar
gézg:té%nal Journal of Management and Marketing 1 Google Scholar
International Journal of Business and Management 1 Google Scholar
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Organizacija Google Scholar
Journal of Home Economics of Japan GoogleScholar
International Business and Management DeGruyter
Marketing and marketing research Yandex

ScienceDirect
ScienceDirect

Journal of Air Transport Management
Appetite

RN QL ) U ) QUL | (UL | [QUE ) JUL Y (UL ) S N

The Information Society: An International Journal Taylor&Francis
Journal of Marketing Communications Taylor&Francis
BMC Health Services Research Springerlink

~
(3]

Bcezo

Kak yxe oTmevasoch Bblllle, HapAAy C WHTEHCUBHBIM H3ydeHHUEM
KpOCC-KYJIBTyPHBIX BapHaluii B IOBeJeHUU IIOTpeOHuTesNeil ¢ TOUKU 3peHHUd
KOJIMYeCTBA MCCIeOBaHUI, oOOo3HayeHHas Hamu cdepa pasBUBaeTCA
Ka4eCTBeHHO, BKJIIOYasg B CTPYKTypy HAy4YHOTO U IIPAKTUYE€CKOTO 3HAHUA
caMble pasHble 00JIaCTH HCCJIelOBaHUSA, OTHOCAIMMECS K KPOCC-KYIbTYPHBIM
BapHUALlUAM B IIOTPEOUTENIBCKOM IIOBeJeHUU. BBITOTHEHHBIH HAMU KOHTEHT-
aHaIN3 HAyYHBIX CTaTeidl IIOKa3aJl IPUOPHUTETHBIE O00JIACTU WHTEPECOB
aKaZeMu4yecKOl HayKu M Ou3Heca IIPU MCCIeNOBAHUU KPOCC-KYJIBTYPHBIX
BapHaIuil B IOBeleHUU oTpebuTeei (Tabi. 2).

ITpepcraBnenHas  Tabiuia  IIOKA3bIBaeT, YTO  OOJIBIIMHCTBO
MCCIeIOBaHUM KPOCC-KYJIBTYPHBIX BapHallMii B IIOBeJIeHUM IIOTpeOHTeel
boKycupyIOTCL Ha W3YYEeHWH IICUXOJOTHH IIOTpeOuTesneil, COOCTBEHHO
IOTPEOUTENIBCKOTO ITOBeJEeHUs, B OCHOBE KOTOPOTO JIEXKHUT MOJeNb IIpoliecca
IPUHATUA pelleHusd IOTpeOUTeNeM, 3aTeM COIMOJIOTHYeCKHX BOIIPOCOB
noBeseHus  morpebuteneit. Ham  mpexcraBisercs, 9TO — MHTepec
uccIefioBaTeNell K IICUXOJIOTHMM IIOBeleHUA IIOTpeOuTesneil 0OyCIOBIEH
BO3MOXXHOCTBIO HCIIOJIb30BaHUA IOJNyYeHHBIX Pe3yJIbTaTOB IIpM pa3paboTke
KOMIUIEKCA MapKeTHHIa KaK OCHOBHOIO HHCTPyMEHTapus IpUBJIeYeHUd U
yAepxXaHus norpeburesneil. V3BeCTHBIM ITOCTYIaTOM B MapKeTUHTe SABJIAETCS
TO, YTO JOCTIDKeHMe MapKeTHMHTOBBIX IlesIeli JIeXHUT B cdepe IICHUXOIOTUH
norpebuTenei.

B mensx cucremaTHsanuu IOAXOZOB K HCCIEJOBAHUIO IIOBeJEHUA
noTpebuTeNe pasHBIX KYJIbTYp B IIpoliecce aHA/JIM3a HAaMU BBIJEIEHO [JBa
OCHOBHBIX IIOJXOZA: M3y4deHUe IOTPEOUTEIBCKOTO IOBEJEHHUA B PA3IHIHBIX
KyJbTypaXx Ha OCHOBe INPUMEHEHUA KyJIbTypPHBIX MOJejelli U KyJIbTypPHBIX
W3MEPEeHU! ¥ W3y4YeHHe KpPOCC-KyJIbTypHBIX BapHalluii IIOBEeJEeHH
noTpebuTeIe HA OCHOBE IIPOCTOTO CPAaBHUTEIBHOIO aHatu3a (Tabi. 3).
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Tabmuma 2

O6acTs nccieoBaHuM KPOCC-KY/IBTYPHBIX BapHAaIyii
B IIOBEI€HUU IOTpeOuTe e

Konuyecmeo penesaHmHbIX KOHCMpPYKmMos,
omHocswuxcs K obnacmsm uccnedogaHull *
Obnacme uccredosaHull
Teopemuyeckue | Amnupuyeckue Bcezo. %**
uccredosaHus | uccnedogaHus » 7
S [Ncuxonorus
26 notpebutene 12 93 105 (60)
© © NoBeaeHne
§[ % . notpebutens 4 26 30(16)
0<-2 Couuonoruyeckume
g82 BOMPOCHI MOBEAEHMS 3 17 20 (11)
o £2 notpeburenen
£'Q o Cdbepa ycnyr 1 7 9 (5)
=3 BpeHavHT - 5 5(3)
= s Peknama - 5 5 (3)
=S © | CermeHTupoBaHme 1 9 3(1)
§ 1 PbIHKOB
S 3 [MpoaykToBoe
o pasHooGpasue 3 ] 3(1)
Bcezo 186

* I/ICCJ'IE,ZIOBB.HI/IH MOTYT HUCIIOJIB30BATH Gosiee yuem OJWH KOHCTPYKT, OTHOCHHLHP'ICH K

k%

HCIIOJIb3YyE€MBbIX KOHCTPYKTOB

Pa3INIHBIM o6acTam HCCIeqO0BaHUA

HPOHeHTBI IIOKAa3bIBAIOT [OOJIIO OIIpemeI€eHHBIX KOHCTPYKTOB Cpeau BCeEX

Tabauna 3
HccnenoBanus, OCHOBaHHbIEe/He OCHOBAaHHbIE Ha KYJIBTYyPHBIX
MOZEAX/U3MePEHUIX
Konuyecmso uccnedosaHul,
OCHOBaHHbIX/He 0CHOBaHHbIX | Teopemuyeckue | [lpakmuyeckue Bceeo Bcezo
Ha KynbmypHbIX uccnedosaHuss | uccnedogaHuss | (cmamed) | (%)
(HayuoHarbHbIXx) Modensix
VccnepoBaHus, OCHOBaHHbIe
Ha KymnbTypHbIX 9 41 50 67%
MoZensx/u3mepeHusx
NcecnenosaHus, He
OCHOBaHHbIE Ha KynbTYpHbIX 1 24 25 33%
MOOENAX/M3MEPEHMAX
Obulee konnyecTso o
nccneaoBaHuii (cTaten) 10 65 7 100%
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CrenyeT OTMETHTH, YTO B IIPOI[ECCe IIPOBEAEHUS KPOCC-KYIbTYyPHBIX
WCC/IeZIOBAaHUM, HAYMHAA C CEMUZECATHIX TOZOB IIPOIIJIOTO BeKa, y4eHBIMHU
pa3paboTaHbl KyJAbTypHBle MOZEIM U HU3MEepeHMsI, OCHOBaHHbIE Ha
IPaKTUYeCKOM W3yYeHUU I[eHHOCTeH CaMbIX PasHBIX KYJIBTyp Ha [JOBOJIBHO
OospIMX BBIOOPKAX, YTO IIO3BOJIAET IIOJy4YaTh KadeCTBEHHBIE Pe3YJIbTAThI.
Hamnbonee wu3BeCTHBIMU KYyJBTYPHBIMM MOZEISIMM, KOTOpPble MOTYT OBITH
aKTUBHO IIPUMEHEHBl B KPOCC-KYJIBTYPHBIX HCCIEJOBAaHUSX IIOBEIEeHH
norpebuteneit sigiorcsa: Values orientation theory by Kluckhohn and
Strodtbeck, 1973; Hall model, 1976; Hofstede model, 1980, 1988; Riddle,
1986; Gudykunst and Ting-Toomey model, 1988; Markus and Kitayama,
1991; Schwartz model, 1992,1994; Triandis model of individualism/
collectivism, 1995; National identity model by Keillor, 1996; 7D Dimensions
model by Tromprenaars and Hampden-Turner, 1997; DMIS model by
Bennett, 1998; Steenkamp, 2001; Cultural orientations indicator by Walker,
Schmitz, 2003; GLOBE model by House; 2004; Classification of cultures
model, Schuster and Copeland, 2006; Andreasen, 1990; Hofstede, 2001;
Steenkamp, Hofstede, Wedel, 1999.

Ananu3 IprMeHeHUs YIIOMIHYThIX MOJiesiei B UCCIe[OBaHUIX KPOCC-
KyJIBTyPHBIX BapHaluil IOTPeGUTENIbCKOTO MOBeeHus (Tab. 3) OKa3bIBaeT,
yto 67% wmcciaenoBaHWE 0a3MPYIOTCSI HA KCIOJIB30BAHUU II€PEIUCIEHHBIX
BBIIIe KyJIBTYPHBIX Mojieneii, u3 KoTopsix B 80% Hay4HO-HCCIe[[0BaTeIbCKUX
cTaTeil KyJIbTypHbIe H3MepeHUs MEeTOL0JIOTUYeCKY BKIIOUEHbI B IIPOBEIEHNE,
aHAJIW3 ¥ MHTepIIpeTanuio pe3ynabTaToB, B 20% Hay4IHBIX CTaTeil KyJIbTypHBIE
MOJeny M HM3MepeHUs TOJbKO YIIOMHHAIOTCA. B Gojee ueM OmHOI TpeTu
(33%) paccMmarpuBaeMBIX MCCIEZOBAaHWI aBTOPHI IIPOBOJAAT TOJIBKO JIMIIB
CPaBHUTEJIBHOE M3y4YeHUe KOHCTPYKTOB IIOBeJ€HHS IIOTpeOHuTeNeill pPa3HbIX
KynbTyp (CTpaH), He UCIOJIB3ys KyJIbTypHble M3MepeHus. Kpocc-KyapTypHbIe
VICC/IeZIOBAaHUs BapHaliii B IIOBeIEeHUU IOTpeOuTeneil, MMeIOIe TOIbKO
CPaBHUTEJIBHBIN XapaKTep, ¢ Halllell TOYKU 3PeHUs, He ITO3BOJIAIOT ITOJIy4aTh
IOCTOBEPHbIE Pe3yJIbTaThl, IO KOTOPHIM MOXXHO IIPUMEHUTH IIPaKTUYeCKUe
MapKeTUHTOBbIEe PelleHNs.

Kakx ormeuasocs Bbllle, HCCIENOBAaHUA KYJIbTYPHBIX BapHaIluil B
IIOBeZileHUY IOTpeOnTesnell BBI3BIBAIOT MHTEpPEC He TOJBKO aKaJeMHUYeCKOit
HayKH, HO ¥ 6usHeca. [laHHbIH (PaKT JOKa3bIBaeT KOIUIECTBO IPAKTUIECKUX
pPEeKOMeHJaIuii B aHATU3UPYEeMbIX HAMU HAayYHBIX CTAaThaX (TabII. 4).
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Tabiuia 4
Hanuuve mpakTUyeCcKux MapKEeTHHIOBBIX PEKOMEHIAIUA
II0 pe3yJIbTaTaM MCCIEeJOBaHUI B aHAIM3UPYEMBIX HayYHBIX CTaThIX

Konuyecmso
Tun pekomeHOayuli 415 MapKkemuHa-MeHeOXMeHma uccrnedosaHul
(npoueHme|)
PekomeHaaummn OTCYTCTBYIOT 21 (28)
Obue pekoMeHaaUMM A1t MAPKETUHI-MEHEMKMEHTA 18 (24)
KoHKpeTHble pekoMeHZaLuu no pesynbTaTam UccnegoBaHus 27 (36)
MapKeTUHroBoe 3aKmyeHne 9(12)

[Tory4yenHble naHHBIE 00 OTCYTCTBUU JIMOO HAJIWYUU IIPAKTHYECKUX
peKOMeHZAIui i MapKeTHHT-MeHe/)XMeHTa IIOKa3bIBalOT, UYTO TOJBKO B
28% craTre#i HeT IPAKTUYECKUX PpPeKOMeHJalui 10  Ppe3yJbTaTaM
HCCIeJOBaHUM JJjI TIPUHATUSA MapKeTHMHTOBBIX pelleHHH. DbBoybuImHCTBO
nccnenoBanuit (36% u 12%) BeIEENAIOT IpaKTUYECKHe PEKOMEHZAIWU B
OTJeNBHBIN pa3fiel C IOLPOOHBIM ONMCAHHEM IIPUMEHEHUS pe3yJIbTaToB
VCCIelOBAaHUSA B MAapKeTUHTE TJ100aThHBIX KOMIAHUH.

3arrroveHue

[TpounarocTpupoBaHHas HaMH IIOJIOKUTEIbHAS ITUHAMHWKa
MapKeTUHTOBBIX MCCIeJOBAHUN KPOCC-KYJIBTYPHBIX PAa3lIUdUil B IIOBEJEHUU
norpebuTeneif,  BBIIBJIEHHBIE  NPUOPUTETHBIE  OOJIACTH  W3yIeHUs
IOTPeGUTETBCKOTO TTOBEJEHNI U KOHIIENTyaabHble IIOJXO0AbI K METO0IOTUN
HICC/IeIOBAHUI TI03BOJIAT OT€UECTBEHHBIM YYEHBIM IIy0kKe U UIMpe pPa3BUBATh
DAaHHYIO TEMY, KaK /I aKaZeMIIeCKIX Iieeii, Tak u 4y Gu3Heca.

OGo3naveHHass HaMu 00JacTh MapPKETUHTOBBIX HCC/IeIOBAHUM
ABNAETCS AKTyaJTbHOW He TONBKO [ TIOOATBHBIX TPAaHCHAIIMOHATBHBIX
KOMIIAHUH, HO ¥ XO3AUCTBYIOIIMX CYOBEKTOB, PabOoTAlOmIuX, HAIpUMEp, B
PBIHOYHOM IIPOCTPaHCTBe EBpa3niiCKOTr0 SKOHOMUYECKOTO COI03a, IIOCKOJIBKY
noTpeOUTeNnN CTPaH, BXOJAIIMX B HAHHBIM COI03, HMEIOT PpasIHYIHBIE
KyJIBTypHBIE IIEHHOCTH He TOJIBKO B PaMKax PasHbIX KYJIbTYpP, HO U B paMKax
ofHON KynbTypbl. IloTpeGurtenu, oTHOCAIIMECS K PpasHBIM OTHUYECKUM
TPyIIIaM, KaK ITOKa3bIBAIOT MCCIEJOBAHUS, TAK)Ke UMEIOT CBOM OCOGEHHOCTH
BOCIIPHSITHUSA, MOTHBALIMHU, KOTOPbIe HEOOXOAMMO YIMTHIBATH IIPH pa3paboTke
MapKeTHHTOBBIX IIPOTPAMM IIO IPUBIEYEHUIO U YeP>KaHUIO ToTpebuTetei.

NCTOYHUKMN:

BoeitkoBa, A.A. (2008). Kpocc-KynbTypHble UCCAea0BaHUA pPeknambl. Bornpocsl ¢hunono2uyeckux
HayK, 6, 81-84.


http://elibrary.ru/item.asp?id=11669964

TumoxuHa, I.C., Kynmkosa, E.C. (2015). MapKeTHHroBble UcCneaoBaHUA NoBeAeHUA rNobaibHbIX 2405
notpebuteneit. Pocculickoe npednpuHumamenscmeo, 16(15), 2397-2406.
doi: 10.18334/rp.16.15.561

Kobues, B.A. (2010). MapKeTuHroBble nccieaosaHua notpebutenei. lymaHumapHsie u
coyuasneHele HayKu, 2, 86-92.

Hockosa, E.B., PomaHoBa, .M. (2015). ViccnepoBaHune BAUAHUA KPOCC-KY/IbTYPHbIX OTIMYMIA Ha
nosegeHue notpebuTtenei Ha 4eN0BOM pbiHKe. [TpakmuyecKkuli mapkemuHe, 5, 7-12.

Mepecagbko, 0., CaBepueHko, H.W1. (2013). MapKeT1HroBble UccieaoBaHus
HEMPOMapPKETUHIA KaK MHHOBALLMOHHOIO MEXaHU3Ma MaHUNYNMPOBAHMA
notpebutenem. BecmHuk CyMCKO20 HAUUOHAMbHO20 A2papHO20 yHUsepcumema, 6,
22-26.

PoxxkoBa, C.A. (2013). Kpocc-kKynbTypHOe nccnegoBaHue LEeHHOCTHOrO NPOCTpaHCcTBa. HayyHoe
obo3peHue. Cepus 2: lymaHumapHsle HayKku, 3-4, 129-133.

Andreasen, A.R. (1990). Cultural interpretation: a critical consumer research issue for the
1990’s. In Advances in Consumer Research (Vol. 17; P. 847-849). Association for
Consumer Research.

Bello, D., Leung K., Radebaugh L., et al. (2009). Student Samples in International Business
Research. Journal of International Business Studies, 40(3), 361-364.
doi: 10.1057/jibs.2008.101

Clark, T. (1990). International marketing and national character: a review and proposal for an
integrative theory. Journal of Marketing, October, 66-79.

Douglas, S.P., Craig, C.S. (1997). The changing dynamic of consumer behavior: implications for
cross-cultural research. International Journal of Research in Marketing, 14(4), 379-395.

Douglas, S.P., Craig, C.S. (2006). On improving the conceptual foundations of international
marketing research. Journal of International Marketing, 14(1), 1-22.
doi: http://dx.doi.org/10.1509/jimk.14.1.1

Flere, S., Lavric, M. (2008). On the validity of cross-cultural social studies using student samples.
Field methods, 20(4), 399-412. doi: 10.1177/1525822X08322703

Global Culture: Nationalism, Globalization and Modernity (1990; P. 1-14). London: Sage.

Globalization, modernity and the spatialization of social theory: an introduction. In Global
Modernities. (1995; P. 1-14). London: Sage.

Hofstede, G. (2001). Cultural consequences: comparing values, behaviors, institutions and
organizations across nations (2 ed.). Thousand Oaks, CA: Sage.

Hutcheson, G. (2012). Missing Data: data replacement and imputation. Journal of Modelling in
Management, 7(2), 221-233.

Huhul, O.Ya., Zinchuk, D.M. (2014). Neuromarketing as an instrument of study of behaviour
of consumers in the system of marketing innovations of an enterprise. busHec uH¢popm,
4, 437-440.

Mick, D.G., Fournier, S. (1998). Paradoxes of technology: consumer cognizance, emotions, and
coping strategies. Journal of Consumer Research, 25(2), 123-143.

Tulin, E., Swait, J., Valenzuela, A. (2006). Brands as Signals: A Cross-Country Validation Study.
Journal of Marketing, 70(January), 34-49.

Teddlie, Ch., Yu, F. (2007). Mixed methods sampling. A typology with examples. Journal of
mixed methods research, 1(1), 77-100. doi: 10.1177/2345678906292430


http://elibrary.ru/item.asp?id=20387102
http://elibrary.ru/item.asp?id=23414818
http://elibrary.ru/item.asp?id=23414818
http://elibrary.ru/item.asp?id=22445131
http://elibrary.ru/item.asp?id=22445131
http://elibrary.ru/item.asp?id=22445131
http://elibrary.ru/item.asp?id=22445131
http://elibrary.ru/item.asp?id=20286080
http://www.amazon.com/Advances-Consumer-Research-Marvin-Goldberg/dp/091555223X
http://www.palgrave-journals.com/jibs/journal/v40/n3/full/jibs2008101a.html
http://www.palgrave-journals.com/jibs/journal/v40/n3/full/jibs2008101a.html
http://journals.ama.org/doi/abs/10.1509/jimk.14.1.1
http://journals.ama.org/doi/abs/10.1509/jimk.14.1.1
http://fmx.sagepub.com/content/20/4/399.full.pdf+html
http://www.amazon.com/Global-Culture-Nationalism-Globalization-Modernity/dp/0803983220
http://www.amazon.com/Modernities-Published-association-Culture-Society/dp/0803979487/ref=sr_1_1?s=books&ie=UTF8&qid=1441624948&sr=1-1&keywords=Global+Modernities&pebp=1441624941541&perid=03H6XAZEAQC9WM8CDK6Q
http://www.amazon.com/Modernities-Published-association-Culture-Society/dp/0803979487/ref=sr_1_1?s=books&ie=UTF8&qid=1441624948&sr=1-1&keywords=Global+Modernities&pebp=1441624941541&perid=03H6XAZEAQC9WM8CDK6Q
http://www.amazon.com/Modernities-Published-association-Culture-Society/dp/0803979487/ref=sr_1_1?s=books&ie=UTF8&qid=1441624948&sr=1-1&keywords=Global+Modernities&pebp=1441624941541&perid=03H6XAZEAQC9WM8CDK6Q
http://www.amazon.com/Cultures-Consequences-Comparing-Institutions-Organizations/dp/0803973241
http://www.amazon.com/Cultures-Consequences-Comparing-Institutions-Organizations/dp/0803973241
http://www.amazon.com/Cultures-Consequences-Comparing-Institutions-Organizations/dp/0803973241
http://www.research-training.net/addedfiles/METHODSatMANCHESTER/TutorialMissingData.pdf
http://elibrary.ru/item.asp?id=22442618
http://elibrary.ru/item.asp?id=22442618
http://bear.warrington.ufl.edu/weitz/mar7786/Articles/brands as signals.pdf
http://mmr.sagepub.com/content/1/1/77.short?rss=1&ssource=mfc

2406 TumoxuHa, I.C., Kynmkosa, E.C. (2015). MapKeTHHroBble UccneaoBaHna NoBeaeHUA rnobaibHbIX
notpebuteneit. Pocculickoe npednpuHumamenscmeo, 16(15), 2397-2406.
doi: 10.18334/rp.16.15.561

Steenkamp, J.E.M., Hofstede, F., Wedel, M. (1999). A cross-cultural investigation into the
individual and national cultural antecedents of consumer innovativeness. Journal of
Marketing, 63(2), 55-69.

Ember, C.R., Ember M. (1997). A Basic Guide to Cross-Cultural Research Using the HRAF
Collections. Retrieved from: http://hraf.yale.edu/resources/guides/basic-guide-to-
cross-cultural-research/

Galina S. Timokhina, Candidate of Science, Economics, Doctoral Student of the Chair of
International Economics, Institute of International Relations, Yekaterinburg

Elena S. Kulikova, Candidate of Science, Economics, Associate Professor, Doctoral Student of
the Chair of International Economics, Institute of International Relations, Yekaterinburg

Marketing researches of global consumer behavior

ABSTRACT:

The scientific article represents the short review of studies concerning consumer behavior in
different cultures. The review allows to evaluate the dynamics of studying cross-cultural
differences in the consumers’ behavior in the foreign and Russian science and to define the
priorities for future research.
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